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ABSTRACT 

Ponder, Erica Michelle, Does this accurately define us? Black audience members’ views 
on African American reality television. Master of Arts (Digital Media), May, 2017, Sam 
Houston State University, Huntsville, Texas. 
 

As reality television has evolved over time, the representation of African 

Americans in the popular genre has as well. This paper discusses the changes in these 

representations and how certain reality programs that are centered around Black culture 

affect their audiences. Using media reception studies and insight from cultivation theory, 

I conducted qualitative research through focus groups with black audience members who 

watch the popular reality television programs Love and Hip Hop, Real Housewives of 

Atlanta, and Married to Medicine. Focus groups reported that reality television featuring 

black cast members are highly enjoyable but would like to see more positive interactions 

and situations. Focus groups reported using reality television as a basis for how not to 

behave in certain social situations. This work sheds light on the history of Blacks on 

reality television and in the media, the history and growth of reality television, and the 

role that reality television plays in black viewers’ lives today. 

 
KEY WORDS: African Americans, Reality television, Reception theory, Stereotypes, 
Representation 
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CHAPTER I 

Introduction 

Using an audience reception approach and insight from cultivation theory, 

qualitative research was conducted through focus groups with black audience members 

that focus on the audience members’ views of African-American centered shows and 

behaviors based on watching these shows. This work sheds light on the history of blacks 

on reality television and in the media, the history and growth of reality television, and the 

role that reality television plays in black viewers’ lives today. 

This research is unique because representations on television do indeed affect 

how society sees certain groups of people, including African Americans (Entman & 

Rojecki, 2000). These representations in the media can have positive, negative or 

unintentional effects on the African American community and can often be looked at as 

the billboard for what an African American should be or how they should act.  

For centuries, African Americans have pushed towards the idea and reality of 

being equal in the United States, and there has been a lot of success in this area, although 

it has been stiffened and resisted over time by oppressors of the black race. The resulting 

fear of persecution and discrimination has been instilled in blacks for centuries. African 

Americans have gone from not being considered as citizens to being considered and 

treated as second-class citizens in this country, along with other minorities that continue 

to play a role in the shaping of America and its society.  

While digging deeper into this research, the background of blacks in this country 

as a whole should be considered and taken into account. After the emancipation of 

African Americans in this country, blacks sought rights that a vast majority of whites 
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already possessed, such as voting rights, the right to own land, the right to be legally 

married, the right to freedom of speech, and so many other opportunities that we often 

take for granted (Moore, 2016).  

In the Jim Crow South, the liberties of freedmen and women were tested time and 

time again as they had to endure the harsh reality of terrorism with acts of lynching, 

beatings, bombings and having to deal with their very own lawmakers and enforcers 

hiding behind white sheets in hopes to break the spirit of possessing true freedom 

(Moore, 2016). Although these violent tactics of oppression don’t happen as regularly 

today compared to the past, we have definitely seen the stigmas, stereotypes and 

assumptions associated with African Americans evolve as media and their popularity 

have evolved. Although these stigmas and stereotypes don’t always evolve with it (what 

we see in the media), they often play a huge role in how African Americans view 

themselves and how whites view African Americans (Boylorn, 2008, p. 414). 

Furthermore, according to Devine and Elliot, we are still dealing with racial stereotypes, 

because the United States has such a strong history of it (Devine & Elliot, 1995, pp. 

1139-1150). 

Characteristics and History of Reality Television 

In this thesis, it will be argued that the more African Americans are exposed to 

reality television that is centered around important elements that stem from the black 

culture and other behaviors that are expressed within these shows, the more they will not 

only identify with the culture, but practice the culture and actions associated with the 

shows. 
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The History of Reality Television 

Reality television is a form of television that is supposed to be unscripted and 

documents real-life situations with people that are not actors (Reality television, 2016). In 

reality television, there tends to be a lot of drama, entertainment and conflicts that help to 

make the shows enjoyable. In reality television, cast members are also exposed to 

situations that they probably would not be exposed to in off-camera settings (Reality 

television, 2016). 

Reality television is further defined by having five different important elements. 

These elements include people portraying themselves; people being filmed in their actual 

living or working environments, not on a set; people interacting without a script; people 

being captured during actual events that are later placed in a narrative context; and people 

being filmed for the primary purpose of viewer entertainment (Nabi et al., 2003; Tyree, 

2011, p. 397). 
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CHAPTER II 

Reality Television 

The Misleading Concept of Reality Television 

The publication also points out the fact that the “real” in reality television can 

sometimes be misleading to the viewer. Tyree stated: 

What perhaps makes reality television open for so much debate both in 

scholarly research and in pop culture is the concept of its authenticity. The 

‘‘real’’ in reality leads many to believe it is true and accurate, but as Hill 

(2005) noted, audiences’ understanding of reality television is contradictory 

and complex (Tyree, 2011, p. 397).  

The dynamics between a viewer and how he or she views reality television are 

also complex. Hill (2005) described that while the audience looks to reality television to 

be more entertaining than information-based, it doesn’t necessarily mean information 

gathering is not an important factor. Second, audiences may expect some reality 

television shows to be fictional but show authentic moments too. Third, audiences “see 

through” the programming, which means they not only see “‘real people’s’ stories and 

experiences but critique the actions of those people for television viewing” (Hill, 2005, p. 

82). The publication “African American Stereotypes in Reality Television” also states 

that the genre’s name is misleading. The reality of reality television is that the 

programming is not real. In fact, much of reality television is constructed and contains 

fictional elements (Murray et al., 2004). 

Reality television is a way for the audience to “people watch.” Hill (2005) states 

that watching people is a type of learning, because observing social behavior is 
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informative (Hill, 2005). Hartley (1999) argues that people watching through television 

allows the audience to compare itself and emulate actions, views or behaviors. Hill states 

that “Reality television provides a wealth of stories regarding what is socially appropriate 

and inappropriate behavior” (Hill, quoted in Tyree, 2011, p. 397). By viewers being able 

to watch the actions of African Americans on television, they can therefore draw 

conclusions of what it means to be a black American and what may be considered a norm 

or acceptable in the African American community. 

Reality Television and its Representation of “The Real” 

Reality television in the United States didn’t start seeing a big increase in 

audience ratings compared to traditional formats until the competition format was 

introduced. Once established, reality television came under criticism for not representing 

actual reality or altering what happened on screen to increase dramatic elements (Cooper, 

2013).  

Cooper further explains that critics say that many reality television shows use 

living situations that the average person will probably never actually experience. When 

talking about the experiences of cast members on reality television and how the shows 

are dictated, former Real World cast member Irene McGee came forward after she left 

the show and explained how the producers control everything down to what the cast is 

allowed to drink. She said that “producers design all of the scenarios and tasks on reality 

competition shows, which creates unrealistic environments” (Cooper, 2013). 

Another criticism is that reality television gains its many viewers by “humiliating 

people and that this reflects meanness in our society and the desire to see others fail.” 

(Cooper, 2013). Since reality television shows are often cheaper to make compared to 
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other television genres, they are produced more often. Although often cancelled within 

the first season (Cooper, 2013), they continue to thrive and take over televisions across 

the globe, no matter how negative critics claim they are for society. 

Stereotypes and the History of Blacks on Reality Television 

Stereotypes.  The United States is still dealing with the effects of racial 

stereotyping, and the representation and ideology of African Americans on reality 

television and regular television influences in many ways. The portrayal of African 

Americans on television in general is based on the scenes, images and shows in which the 

audience views African Americans.  

A stereotype is defined as “a mental process in which generalized beliefs about a 

group are assigned to all members of that group” (Stereotyping and the self-fulfilling 

prophecy, 2015). Stereotypes are problematic because they “essentialize differences 

within individuals and groups, reinforce imbalances of power, and help maintain both the 

social and symbolic order” (Hall, 1997, p. 258). 

Groups that are stereotyped are, for the most part, not blind to the reality that they 

carry the target of assumptions on their backs. In fact, Davies et al (2002) point out that 

negative stereotypes are pervasive in mass media culture, and those groups who are 

stigmatized have detailed knowledge of the accusations targeted at them. With that 

understanding, African Americans can actually take on some of these viewed behaviors, 

further contributing to the idea that those actions and behaviors are solidified in what 

African Americans normally do, because the behaviors are learned and repeated. 
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History of Blacks on Television 

Bill Cosby became the first African American to star in a series broadcasted on a 

major television network. A Different World, a show created by Cosby that focuses on the 

historically black college experience, came years later. Matabane and Merritt (2014) state 

that The Cosby Show and A Different World were successful primetime series on 

television in the midst of continued racial stereotyping of African Americans in mass 

media. They also state that the two shows were “a new reality for minorities in media 

wrought by the Civil Rights Movement’s demand for increased, expanded, and positive 

representation of Black people and other racial minorities” (Matabane & Merritt, 2014, p. 

453). The ironic thing is that the shows also received a lot of flak for supposedly not 

living up to realistic expectations for African Americans. The shows’ portrayal of black 

people promoting and pushing the American dream shows that anyone who works hard 

can find prosperity and live a successful life, just as any other American (Budd & 

Steinman, 1992). 

Something important that this article points out is the fact that a study by under-

graduate students in a research class at a mid-Atlantic HBCU proved significant positive 

relationships between viewing and current HBCU students’ decision to attend an HBCU. 

Furthermore, these findings were in correlation with positive, impactful posts on several 

websites about these shows by HBCU students and alumni (Matabane & Merritt, 2014). 

It also states that: 

Observing how a generation not familiar with legalized segregation and racism 

responds to prosocial messages of success in Black media content will expand our 
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understanding of the impact of social activism, social policy, and new media 

technology on society (Matabane & Merritt, 2014, p. 454). 

The previous literature is insightful when it comes to how the audience typically 

views its social group through the eyes of media, even if what it sees does not seem 

realistic in individuals’ actual lives. It also contributes to the fact that the audience finds 

gratification from watching different media. 
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CHAPTER III 

Theory of Media Reception and Cultivation Theory  

Media Reception Studies 

Media reception studies, also known as reception theory, emphasizes each 

particular reader’s reception or interpretation of how they make meaning out of a literary 

text. Media reception states that the audience is not passive. A text, in this case reality 

television, is not passively accepted by its viewers or audience. The meaning of media 

does not simply come from the media, but from the media and the audience member 

viewing it. It is likely that if the messenger and the audience don’t have shared ideas, 

values, culture, etc., the intended message may not get across to a viewer.   

Stuart Hall is a theorist that studied media reception theory in the 1970s, when the 

theory was most influential in the United States and Germany. Stuart Hall was very 

influential when it came to the study of media reception, because he stressed the 

importance that social positioning takes place while interpreting what is being said in 

media.  

According to Janet Staiger (2005), the possible effects of engaging with a text 

might have psychological and social consequences. An individual is somewhat of a 

vessel without knowledge until they can a form an access to the world. This access can be 

given through the mass media, including television. According to Staiger, the history of 

reception studies starts when speakers attempted to figure out what listeners might 

understand about messages. Jonathan Culler explains that reception studies “is not a way 

of interpreting works but an attempt to understand their changing intelligibility by 

identifying the codes and interpretative assumptions that give them meaning for different 
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audiences at different periods” (Culler, 1981, p. 13). Staiger (1992) writes that reception 

studies is design to explain events and is useful in the process of knowledge.  

Jane Tompkins argues that "emphasizing aesthetics or the autonomous from con-

text is actually a historical, rather than essential, approach in the field” (quoted in Staiger, 

1992, p. 9). This means that putting importance on pleasurable viewing is very significant 

when it comes to how someone perceives the media. This idea is both historical and 

essential to media reception studies, because it makes sense as to why people are willing 

to imitate behaviors that are attractive and seem to be appealing in the media today, 

especially within reality television. 

Schroder explained that the process of media reception studies was more 

complicated than what Hall made it to be, and the process also contains multiple 

dimensions. These dimensions of media reception include motivation, comprehension, 

discrimination, position, evaluation and implementation, and the dimensions interconnect 

throughout the reading process, making it a process that isn’t linear (Schroder, 2000, p. 

243). Schroder explains that the motivation part of the model stems from the relevance 

between the readers’ “personal universe” and the “universe perceived to be presented by 

the text (and the situation surrounding its consumption)” (Schroder, 2000, p. 245). 

Comprehension is defined as “a decoding continuum from complete divergence from to 

complete correspondence to either the encoders’ intended meanings or the readings 

produced by other recipients” (Schroder, 2000, p. 246).  

Discrimination is needed in this model because “several empirical studies of 

media audiences have found that audiences may adopt an aesthetically critical stance 

towards the text, as they comment on the paradigmatic and syntagmatic (e.g. generic) 
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aspects of textual production” (Schroder, 2000, p. 247). The same goes in reality 

television. People may already have a preconceived notion about a show, because they 

don’t feel that its real, or they don’t feel that it accurately represents their reality. This can 

affect how someone may process a message. The concept of positioning in this model is 

used to resolve a shortcoming of Wren-Lewis (1983) which is stemmed from the inability 

to distinguish between subjective and objective ideological levels (Schroder, 2000, p. 

249).  

Position includes attitudinal responses that can range from acceptance to rejection 

of what is perceived as the position that a text may hold, and elements that may 

contribute to that position (Schroder, 2000, p. 249). Schroder notes that it is important to 

understand that acceptance doesn't necessarily mean that mean that a position is actually 

adopted or even preferred (Schroder, 2000, p. 249). Evaluation covers the subjective 

experience of the viewer or informant of whether they actually agree or disagree with the 

perspective that may be perceived through the text. According to Schroeder, we avoid the 

“one-to-one” relationship Hall's model established when discussing accepting and 

rejecting readings when we distinguish position and evaluation (Schroder, 2000, p. 250).  

Furthermore, Schroder pointed out that a reception study for The Cosby Show 

(Lewis, 1991) showed that the the portrayal of gender, class and race, as well as audience 

readings of the portrayals on the show, were progressive and hegemonic, but 

contradictory (Schroder, 2000, p. 251). Implementation is what people actually do with 

the media they are consuming, or the practices they implement as a result of watching the 

media (Schroder, 2000, p. 251). This dimension is very critical, and also one of the major 

things looked at in this study. These dimensions are very important to consider when 
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looking at how media ultimately impacts a person’s views and their actual behaviors as 

well.  

Schroder observed that David Morley was one of the first to actually “point out” 

the need to recognize the multiple different dimensions of reading when he saw that 

‘Hall’s original model tends to blur together questions of recognition, comprehension, 

interpretation and response’ (Morely, quoted in Schroder, 2000, pp. 241-242). Schroder 

said the observation was not looked at any further by Morley. Schroder does however 

criticize Hall’s model and says that Morley introduced a multidimensional model that 

would help make up for those missing elements. Schroder explained that Hall’s model is 

used for both encoding and decoding, and also explaining that “the multidimensional 

model, in order to single out the reception process for special attention, takes the 

encoding process for granted, seeing it simply as the ‘moment’ that produces the media 

text encountered by the audiences (Schroder, 2000, p. 242).  

Schroder also points out the fact that Hall “offered his model as a hypothetical, or 

‘theoretical’, one that would need to be further developed in order to become an adequate 

tool for empirical research” (Schroder, 2000, p. 242). This would mean that in order for 

this model to be helpful for research that is based on observation or experience and not 

just logic, it would need to be further developed. 

Furthermore, Schroder states that the multidimensional model is a “‘dimensional’ 

model, as opposed to a ‘processual’ one” (Schroder, 2000, p. 242). This means that the 

multiple dimensions of readings that are included in the model shouldn’t be viewed as 

something that is happening in a logical order, because there are multiple dimensions. 
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Cultivation Theory 

 Cultivation theory is a theory that suggests the attitudes of people are shaped by 

the portrayals and messages that are portrayed on television or in the media (Miller, 

2013). Cultivation theory also suggests that the more time people watch television, the 

more influential television becomes when it pertains to how people develop or cultivate 

the perspective about the world as a whole. For example, if a person sees a lot of violence 

within countries overseas, they will more than likely believe that these countries are more 

than likely violent and are unsafe. In reality television, the same concept is relevant. If 

people are more exposed to shows where cast members are not only mean and violent, 

but reflect a certain race or culture, they may think the race or culture embodies what is 

mostly being seen, or they may feel the race or culture is rooted in the behaviors that are 

being portrayed.  

According to Miller, the theory suggests there are two tiers of cultivation effects 

brought by television viewing. Miller stated the following: 

First order effects encompass general viewpoints about the state and behavior of 

the everyday world, such as perceptions of violence in society. Second order 

effects are those involving specific attitudes about certain aspects of society, such 

as rule of law or family relationships. Cultivation theory also distinguishes degree 

of the effect based on the amount of time a person spends watching television. 

The theory posits that individuals who watch television frequently are more likely 

to be influenced by televised portrayals of the world compared with viewers who 

spend less time watching television (Miller, 2013). 
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 Another important factor to consider is that “the goal of cultivation research is to 

determine whether television viewers come to believe the television version of reality 

versus real life based on the frequency and extent of their television watching practices” 

(Miller, 2013).  

This idea ties into stereotypes because representation is important in reality 

television, and with representation comes ideas based on a particular population that may 

or may not be accurate. One of the goals in this research is to determine if black viewers 

actually believe in and accept the portrayals of black cast members in reality television 

centered around an African American cast based on how frequently they actually watch 

these shows.  

When Gerbner introduced his conceptualization of cultivation theory, he was 

interested in the “widespread meanings across the entire media landscape” rather than 

just the “influence of particular message elements” (Potter, 2014, p. 1016). He also noted 

that “the widespread meanings presented across all media cultivated public beliefs” 

(Potter, 2014, p. 1016). Furthermore, Gerbner suggested that these messages form a 

“common culture” that allows common people and communities to form similar thoughts 

and behaviors centered around “facts, values, and contingencies of human existence” 

(Gerbner, quoted in Potter, 2014, p. 1016).  

 According to Shrum, Wyer, and O'Guinn (1998), cultivation theory is “based on 

findings that television presents a systematic distortion of reality” (p. 448). The 

publication further addresses that content analyses prove things like crime, violence, 

marital discord, or even occupations like doctors, lawyers, and police officers are more 

frequently seen on television than in the real world (Shrum, Wyer, and O'Guinn, 1998, p. 
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448). Cultivation theory, according to these theorists, suggests that when people watch 

television more, they are more exposed to these distortions of reality. The same thing can 

be said of when people watch reality television.  

The more people see African Americans in a negative light on shows such as Love 

and Hip Hop New York, Real Housewives of Atlanta, and Married to Medicine, the more 

they will more than likely associate these behaviors with people of African American 

descent, or with what is considered black culture. These behaviors can include, but are 

not limited to, fighting, throwing “shade,” gossiping, yelling and screaming out of anger, 

and revenge in many circumstances. Although there are positive images and roles being 

reflected on these shows, such as singers, actresses, successful rappers, doctors, and 

business-minded people that run households, some other images that have been portrayed 

in these shows are the “crazy baby mama,” the convicted felon, the prisoner, the stripper-

turned-reality television star, and absent black father. These portrayals, especially when 

shown in an entertaining way, can be imprinted in the minds of viewers, causing them to 

possibly believe the images are real, even when they are scripted.  

 In reference to audience reception studies that seek to understand the viewers’ 

interpretations of media and cultivation theories insight that the more television 

individuals watch, the more likely they are to believe in television’s version of reality, the 

following research question was posed: 

Research Question: Do African American college-aged students at Prairie View 

A&M University that are reality television viewers who watch Real Housewives of 

Atlanta, Married to Medicine and Love and Hip Hop New York relate to, identify and 

accept the overall images and behaviors that are being portrayed on these shows? 
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CHAPTER IV 

Methods 

Study Design and Procedure 

The focus group interview method is a technique that involves the use of in-depth 

group interviews in which participants are selected because they are “purposive,” even 

though they are not necessarily a “representative” when it comes to sampling a specific 

population (Rabiee, 2004, p. 655). When conducting focus groups, the group focuses on a 

particular topic given. When using this method, participants are selected because they 

meet criteria that indicates they have something to say about the topic that is being 

looked at, such as age range, socio-characteristics, knowledge and comfortability 

(Rabiee, 2004, p. 655). According to Rabiee, one of the distinct features of focus group 

interviews is its group dynamics, because the range of data is generated through social 

interaction within the group rather than is richer than just data generated from one on one 

interviews (Rabiee, 2004, p. 656).  

Focus groups were conducted at the Phase 3 University Village Club House 

located on the campus of Prairie View A&M University that lasted between 30-45 

minutes.  The focus group members shared the same background, such as being students 

at the same university and watching the same shows, and being in a similar age range, 

however, they weren’t very familiar with each other, which encouraged a range of views 

when discussing the shows. 

 Participants were willing to engage in the discussions, and did not seem shy or 

guarded when expressing their views and opinions. Several authors suggest that for a 

simple research question the number of focus groups that are acceptable in research are 
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three or four, and the number of participants can vary, but smaller focus groups are 

favorable (Rabiee, 2004, p. 656).  Large focus groups weren't conducted, because it 

seemed better to focus on the quality of the answers given by three people to a group as 

opposed to more people in the group while trying to manage conversations and opinions 

focused on topics such as blacks in reality television, as well as black viewers.  

All focus group members sat at the same table while the focus groups took place, 

and took turns responding to the questions that were asked. While some groups members 

challenged each other’s opinions, the answers were insightful and impactful for the 

purpose of the research conducted. These groups were separated and based on the three 

shows observed: Love and Hip Hop New York, Real Housewives of Atlanta, and Married 

to Medicine. The focus group method was used to gain general responses and gain a 

range of different responses that may contribute greatly and bring something new and 

insightful to the research.  

The questions that were asked for the three different focus groups were: How 

often have you watched at least three of these shows? What are some positive things you 

like about the shows? What are some negative things that you don’t like about the shows? 

How did this show make you want to act on a positive behavioral outcomes? How did 

this show influence potential negative behavioral outcomes? Who are the most impactful 

characters? What character(s) can you identify with the most? What are some things in 

the show that you can connect to? What makes you want to watch these shows? What 

satisfaction do you get from watching these shows? Do you feel that most of these shows 

accurately represent you? What do you hope to gain before watching these shows? What 
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do you typically gain in all actuality after watching these shows? What would make you 

want to watch these shows more? 

The focus group interviews were recorded with a voice recorder so no one could 

see the participants’ identities. Notes were taken as a way to remember the responses of 

the individuals participating in the focus groups just in case their voices were not 

memorized while listening back to the voice recordings.  

Sampling 

The population that was used to conduct research by using a convenience sample 

were African-American college students from Prairie View A&M University between the 

ages of 18 and 25. This sample was used, because the experiment focuses on how 

African-Americans react to what they view on reality television shows that are centered 

around African American culture as well as their perception of the characters and how 

they connect to those perceptions. The convenience sample was also used, because 

people were easier to reach when it came to conducting research. Participants were 

recruited face-to-face with a letter explaining thorough details about the research. 

African-Americans between the ages of 18 and 25 were sought to do in-depth focus 

groups in person. Each focus group contained three people. 

Operationalization 

The independent variables (IV’s) are the reality television shows that are being 

observed by the focus groups, and the focus groups themselves, and the dependent 

variables (DV’s) were the interviewees’responses about their ability to identify, relate to 

and accept the overall images and behaviors that are being portrayed on these shows, 

based on the questions they are being asked. The responses to the focus group questions 
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were evaluated as well. In terms of operational definitions for my variables, the outcome 

measure that was evaluated was the perception that African-Americans overall have of 

themselves as they watch these influential reality shows, how they identify with the 

shows and the culture being exposed, as well as the behaviors they are trying to 

implement after watching these shows. 

The variables that were observed were the television shows that are being 

watched and the focus groups that were separated based on the shows mentioned above.  

Analysis Plan 

The data was organized by conducting a theme analysis on the qualitative 

research conducted. Focus group responses were analyzed based on the shows that were 

being observed by participants. The variety of each group member’s responses that they 

gave while in the focus group discussion was documented. A list of comparisons and 

commonalities for the focus group responses was also created. 
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CHAPTER V 

Analysis of black audience focus groups 

Love & Hip Hop New York Focus Group Responses 

Love and Hip Hop, a popular show that debuts on VH1 Monday nights, focuses 

on troubled relationships associated with hip hop as cast members are somehow 

associated with the industry in some type of way. The show “ranked first on non-sports 

cable television among women between the ages of 18 and 49, and ranked third in social 

networking on all television based on trending topics” (Edwards, 2016, p. 274). Love and 

Hip Hop NY’s viewership allows the show to serve as a ‘powerful source of socialization 

and ideological domination’ through the representations and values the show transmits” 

(Edwards, 2016, p. 274). The show’s popularity and viewership plays a big role in reality 

television that is associated with black culture. This is a major reason of why this show 

should be observed when it comes to representation and the effect that the show has on its 

audience members. The cast members of LHHNY as of now are Cardi B., Yandy Harris, 

Mariah Lynn, Juelz Santana, Kimbella, JuJu, Bianca, Rich Dollars, and several other 

characters that play a role in the show. Their roles consists of producers, managers, artists 

and people associated with the hip hop music industry in some way.  

When conducting the Love and Hip Hop New York focus group, one common 

theme was the idea that the show portrays negative images of African Americans. 

Although there were some things that certain participants thought were positive, such as 

Yandy Harris, a business woman and mother married to Mendeeces, a man that is serving 

time in prison for 8 years, there were other things that participants had to say concerning 

how African Americans are portrayed on the show and how it doesn’t always accurately 
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portray African Americans in real-life situations. The three focus group participants 

watched the show every week or sometimes every other week, and had a lot to say about 

what they saw in the popular reality television show LHHNY.  

When asked how often they watched the show, all participants said every 

Monday.  

When asked what are some positive things you like about the show, Participant 3 

said the following: 

I feel like it shows people’s personalities. I like Yandy, because you see her being 

a business woman, you see her being a mom, and I feel like it kind of shows what 

it’s like to be a celebrity, to be an entrepreneur, and to be on TV. Some people 

have these aspirations, so I feel like it gives you a glimpse of that life. It is also 

entertaining. I feel like it does its job— it entertains (Participant 3). 

Participant 1 said that she enjoys the music on the show, while the second 

participant said she enjoys the entrepreneurship aspects on the participants who get “to 

jumpstart their fame and enhance their business platforms.”  

Participant 2 said they believe that “it gives those on the show opportunities to 

jumpstart their fame and enhance their business platforms” and it “creates hype” for 

potential customers that may consider the characters’ products or services outside of the 

show. 

When asked what are some negative things they don’t like about the show, 

Participant 3 said they felt as though the story lines within LHHNY were “far-stretched” 

and she also doesn’t like how there are several altercations that occur on the show. 
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Participant 3 also mentioned the fact that if the story lines were more believable, the 

show might be more enjoyable.  

When tying in stereotypes and how African American women are represented in 

this show, Participant 1 stated the following: 

Seeing as though I am African American woman, I don’t like how it portrays us. 

As far as the media, it’s already hard enough being black and also being a black 

woman, and so with me, a lot of people tend to take that, and some people aren’t 

mature enough to understand it’s not real life, so sometimes it can send negative 

feedback as far as people paying attention to it and watching it, and thinking 

that’s how we are— stereotypes. It sets us back as black women (Participant 1).  

Participant 2 expressed that he felt the show negatively affects the representation 

of black culture, because it gives people of all cultures the opportunity to judge African 

Americans based on what is being portrayed on the show every week. He also felt that 

the shows give people the platform to showcase the “brilliance” that black people 

possess, no matter their professions or occupations, however, the writers of the show take 

that away by creating “scenes” that downplay the jobs and professions of these same 

people. On one hand, we see Yandy Harris as a businesswoman and entrepreneur that 

carries her family, but on another hand, Participant 2 felt that her hard work and 

dedication seem to be overshadowed by the drama with her husband’s children’s 

mothers.  

When discussing how the show made the focus group participants actually want 

to perform positive behavior in their own lives, Participant 3 felt that by actually 

watching Yandy and Cardi B., a very open, direct and loud former stripper from New 
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York, she was motivated to be herself and work hard in spite of life’s obstacles. 

Participant 3 admired the fact that: 

She (Cardi B.) always has a message, whether or not you like Cardi B., whether 

it’s positive or bad, you could always learn from Cardi B. She’s not afraid to be 

on reality TV or get plastic surgery. She’s made some mistakes, but she’s always 

saying “be yourself,” and I like that about her (Participant 3). 

Participant 1 on the other hand said that the behavior of the reality stars on 

LHHNY encouraged her to make a conscious effort to do positive things in her life to 

display that “that’s not what African American women are about.” She further expressed 

that “you don’t have to be ratchet or hood or fight all the time to be successful, and I just 

kind of want people to understand that’s not how life really is pretty much, and so it 

pushes me to continue to do better and want better for myself” (Participant 1). 

Participant 2 agreed a lot with Participant 1, saying that it shows him what not to 

do and makes him more aware of how he conducts himself in his everyday life, because 

he didn’t feel the images being portrayed were very positive, for the most part.  

When asked how this show influenced potential negative behavioral outcomes, 

Participant 3 said she felt that the shows give out the idea that everything could be solved 

with fighting rather than taking a more positive approach and talking it out, or discussing 

it like an adult. She gave an example, saying that over Spring Break, she was out with a 

friend, and another person through a drink on her, reminding her of the show. “People 

didn’t use to throw drinks on one another,” she described. She felt as though the show 

never shows how you can agree to disagree. Rather, it shows that a fight  has to take 

place. Participant 2 stated that “with anything your experiences create your reality.” He 
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further explained by saying, “the more than you’re surrounded by negativity, the more 

that you’re surrounded by certain outcomes, you’re bound to react in the same exact 

way.” He also commented on the idea that since many young people watch the show, 

they typically copy what people do on the shows because of the major influence that the 

show has, however, he didn’t feel that the drinking-throwing and confrontation stemmed 

from the characters’ real attitudes and actual behaviors outside of the shows. He felt it 

was done for “dramatic purposes,” or ways to make the show more entertaining. 

Participant 1 didn’t feel the show impacted her at all when it came to negative behavioral 

outcomes.  

Participant 3 felt that Yandy was also one of the most impactful cast member on 

the show, because she is a business woman and a mother of two children while dealing 

with her husband’s two baby mothers and the drama associated with that. Being that she 

has similar career goals of one day juggling a family and successful career, she felt that 

was a positive image for people to see. Participant 2 didn’t feel impacted by the cast 

members of LHHNY, because he felt that the negative behavior of cast members 

overshadowed how impactful they could really be. He even felt that it would be a lot to 

even say the cast members are impactful the community, because of how they portray 

themselves to be on television. Participant 1 felt the same way, saying that even though 

she is entertained by the characters, she doesn’t feel they are very impactful.  

When it came to business aspects, Participant 3 connected to and identified with 

Yandy the most, because she aspires to be like her in many ways, Yandy also graduated 

from a historically black college, and works in the entertainment industry, and that is 

something she is pursuing. Participant 2 said he can relate in the sense that all of those 
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people are trying to be successful by any means, even though their definition of success is 

different, but that was the only relation they felt. Participant 1 said they don’t feel 

connected to, neither do they feel they identify with these characters and what they 

portray themselves on the show, because they reiterated the negativity that they see on 

these shows.  

When asked what makes them want to watch these shows, Participant 2 said he 

anticipates how “foolish” he knows the characters will be every week. He compared the 

show to comedy, because it seems so far-fetched.  Participant 3 said that she wants to 

watch the shows every week, because they are “really entertaining,” and because the 

story lines get crazier by the week. She also mentioned the social media engagement that 

goes on while watching the shows, giving her another sense of fulfillment while tweeting 

and discussing what goes on. Participant 1 said she enjoys watching the drama, even 

though she doesn’t feel she actually “accepts” it.  

When asked what satisfaction they get from actually watching the shows, 

participants 1 and 3 said the entertainment that stems from the drama. Participant 2 said 

he doesn’t really get satisfaction from watching the shows. 

Overall, none of the participants felt the shows represent them and their everyday 

lives, because the characters and story lines are extreme and over-dramatic. Participant 2 

felt that the shows could relate to viewers, but end up being tainted because of what 

actually takes place on the shows. Because morals tend to lack in these shows, he doesn’t 

feel the show represents black people as a whole. 
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Real Housewives of Atlanta Focus Group 

 Real Housewives of Atlanta is the most popular show of the franchise. With the 

cast now consisting of Cynthia Bailey, Kandi Burruss, Kenya Moore, Phaedra Parks, and 

Porsha Williams, the show used to have now actress and television personality Nene 

Leakes, the highest paid housewife in history and highest paid Bravo television reality 

television star (Toyin, 2014). 

When conducting the Real Housewives of Atlanta focus group, something that 

came up often in responses is the idea that the women, although business women in the 

suburbs of Atlanta, can often be catty and mean towards one another. Focus group 

participants all agreed that these women tend to gossip a lot, and they also like to throw 

“shade” from time to time at the ladies in their inner circle. 

Weekly watchers of the show, when asked what the positive things were about 

RHOA, they had mixed answers. Participant 1 said every now and then the women are 

uplifting to the other women in their inner circle. Participant 2 liked the portrayal of black 

love and relationships in the show, and how some of the romantic relation-ships show 

longevity. Participant 3 felt the philanthropic aspect of the show is what she liked most. 

She said one example is when Phaedra asked the ladies to be vendors in support of her 

non-profit organization “Saving Our Sons,” an organization which focuses on young 

black men and their rocky, unparalleled relationship with people in law enforcement.  

When asked about some negative things they didn’t like about the show, 

Participant 3 said she didn’t like the fact that the show made black women seem as 

though they are “always angry.” She expressed the show showed black women “reacting 

to everything, going off, and they always have something to say, and getting into it 
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because of their attitude.” Participant 2 said he did not like the “cattiness” that is 

portrayed almost every week in RHOA. He mentioned that although the women didn’t 

necessarily get into physical altercations every week, they often try to provoke one 

another and “try to get the negativity out of each other.” He said the behavior is portrayed 

on television; therefore, it can be looked at as a representation of black women 

everywhere. He also mentioned how often sympathized with some of the characters. For 

example, on the reunion episode when cast member Porsha grabbed Kenya off the coach 

for waving a wand in her face, he felt bad for Porsha and also understood why she wanted 

to react the way she did, and at one point, even said most people would do the same thing 

if they were in her shoes, however, he looked down on the act of violence. Participant 1 

felt the women can be “petty” towards one another, also saying the women are negative 

about “50 percent” of the show.  

Although RHOA can often portray a lot of negativity among black women, 

participants said they are motivated to be positive in their everyday lives and step out of 

their comfort zone after watching the show by sometimes doing the opposite of what the 

women do, and sometimes imitating the positive, impactful things the women do. By 

identifying negative behaviors and evaluating her potential responses if put in the similar 

situations, Participant 3 said “just seeing them being negative makes me want to be 

positive, because I try to have a positive outlook towards black women.”  

Participant 2 said: 

Just how they are quick to react to certain things, you can take that and change 

that about yourself. Say for instance how they’re so quick to react, you can take 

that and think before you act basically (Participant 2). 
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Participant 1 mentioned a time when cast members took a girls’ trip to Africa. She 

said witnessing their experience on the show gave her the idea to branch out and visit 

different countries in the future. 

When asked how the show influenced negative behavioral outcomes, Participant 3 

said the show makes her put herself in their shows when watching. She brought up 

Phaedra Parks’ incarcerated husband, saying that she remembers when Kenya Moore was 

being “negative” towards her and judging her situation, and how it upset her. Participant 

2 brought up a time when Kenya was provoking Porsha on a reunion show by saying 

mean things and waving a wand in Porsha’s face, which resulted in Porsha physically  

pulling Kenya off the couch. He felt that although that was negative, he felt that that is 

what Porsha should have done, so if he was in that situation, he would react the same 

way. Participant 1 said the gossiping aspect sometimes influences her, although it is 

considered “wrong” in the “real world.” Getting the “tea” is something that can be 

excited, however, it is a negative aspect of the show.  

When it comes to the most impactful characters on the show, Participant 2 felt 

Nene Leakes was the perfect woman that embodied the RHOA franchise due to her 

longevity in the show and her contribution to the show in most of the seasons. He labeled 

her the “Shaunie O’Neal” of RHOA. Participant 3 also felt Nene was the most impactful 

character in a positive way, because of her work outside of the show. Since being a part 

of RHOA, Leakes has acted in a sitcom, been casted in a play, and made several 

appearances on other television shows. Nene’s success is undeniable when it comes to the 

RHOA franchise.  
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Participant 3 also felt that Kenya Moore was an impactful character, but for 

negative reasons. She mentioned Moore has an impact, because she’s “so extra” and “she 

brings a lot to the table,” even if it is bad.  

Participant 1 mentioned model Cynthia Bailey as an impactful character, because 

she publicizes her modeling agency and modeling career in the show. She even 

mentioned how Bailey has a scholarship specifically for models that she found out about 

watching the show.  

While the participants had their most impactful characters, they felt like they 

could identify with some of the women on the show in different ways. Participant 3 said 

she identifies more with Porsha because she doesn’t have it “all the way together.” She 

said that “she’s still building herself, but she’s now selling her own extensions, and she’s 

making money, and she seems more relatable. She’s not that stuck up, compared to other 

women on the show.”  

Participant 2 said Todd Tucker, Kandi Burruss’ husband, was a relatable character 

to him because he’s a “very strong-minded man” and he is a family man. Participant 2 

said that “no matter what, Todd is always going to stick by his wife’s side,” even if it 

does mean sticking up to his own mother. Participant 1 identified with Kandi’s sweet but 

no-nonsense attitude.  

While the participants enjoy the fashion, “shade” and other drama on the show, 

they all agreed that the cast members can be very messy most of the time, and they’ve 

learned a lot of life lessons from the show when it comes to what and what not to do in 

their everyday lives.  
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When asked what characters they could identify with the most, the all participants 

described the characters that they mentioned in the question where they were asked who 

they felt was the most impactful, and for those same reasons as well, so it showed that 

they felt a connection to the same people who they felt actually contributed to the show 

specifically for positive reasons.  

When asked what they connect to in the shows, Participant 1 said going through 

the “everyday life of being in social groups.” She further explained that “you tend to get 

pushed a lot to the edge, and we all have attitudes, so hanging with groups.” Participant 3 

and Participant 2 also agreed with the statement. 

What made all participants want to watch the shows was the “entertainment” 

aspect. Participant 1 also liked watching the show because of the fashion that the ladies 

wear. Participant 3 loved the fashion, as well as the make-up and hair. 

Participant 3 said she gets laughter out of the show when watching every week, 

and that is her satisfaction. Participant 1 and 2 felt that the entertainment they got from 

watching the shows actually satisfied them. 

When asked if they felt the shows accurately represented them, they all said no, 

because the negative portrayals seem to outweigh the positive portrayals. Participant 1 

said she feels those portrayals add to what society thinks of black women, which she 

doesn’t feel is accurate. Participant 2 said he felt the portrayals were forced and far-

fetched. Participant 3 felt that the shows showed more drama than what people actually 

go through in their everyday lives. 

When asked what they hoped to gain before tuning in to the shows, Participant 2 

said the leftover fulfillment that he gets from watching the episode the week before. He 
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hopes to be fulfilled from what he didn’t see the week before, or what is being shown on 

the previews. Participant 1 said she looks forward to the styling aspect and what the 

ladies will wear in the episodes to come. Participant 3 said she looks forward to the 

drama that is bound to take place. 

In all actuality, participants 1 and 3 said they come to the conclusion that the 

women are “messy.” Participant 1 did say the fashion and styling does make her want to 

keep tuning in as well. Participant 2 said he does gain an idea of what he should and 

shouldn’t do in certain situations, such as when to react and when to speak up.  

The participants all agreed that the story lines should be more realistic and 

unscripted so that they can be relatable. They also felt that the shows would be more 

impactful if they focused on the work these women do as opposed to the fighting that 

takes place nearly every week while tuning in. While the participants do feel the show 

accurately interprets black culture in many ways, they do feel the shows give other 

people a reason to judge African Americans negatively and inaccurately.  

Overall, the focus group wanted producers and writers to implement more 

positive aspects of what African Americans do. For example, Participant 1 mentioned 

Phaedra Parks being a successful lawyer; however, when she is being shown in her office 

on the show, she is oftentimes “gossiping” about someone else. This group suggested 

these cast members be seen in a positive light on the show in order for them in order to 

more accurately identify with the show. 

Married to Medicine Focus Group Responses 

Married to Medicine is a show based on a now all African American women cast 

associated with a career in medicine, whether the cast members are married to doctors or 



32 

 

actually doctors themselves. While most of these women own their own practices, some 

of these women support the men they love as they bring home the bacon from working 

long, odd hours while trying to save lives. The Married to Medicine crew consists of Dr. 

Heavenly Kimes, Dr. Jacqueline Walters, Lisa Nicole Cloud, Quad Webb-Lunceford, 

creator Mariah Huq, and Dr. Simone Whitmore. The show focuses on black women 

associated with the medical community in the city of Atlanta. In these settings, these are 

roles that have not typically been seen on television often, and has not been seen on 

reality television. This show is important to the black community and black culture as a 

whole, because the cast is completely African American, and their roles are doctors, or 

spouses of someone in the medical field. Coming from an era where people once gave 

flack to The Cosby Show for not showing "realistic standards" of African American 

families and African Americans in professions like being doctors and lawyers (Budd & 

Steinman, 1992), this is a milestone. 

Weekly watchers of the show, Participants in the Married to Medicine focus 

group like the display of black women that are in the medical field. Participant 1 said a 

positive thing in the show is how these women multitask working while supporting their 

families. “They give young girls a role model,” she said. Participant 2 said the following: 

As far as all the shows of Married to Medicine, I like how these women hold each 

other accountable for their actions. When it comes to these black women, I like 

that they are not giving each other a pass to say ‘it’s okay to do that girl, we’re all 

in this together.’ No. they hold each other accountable, and also, they actually 

give us a real glimpse of their life, because that’s their profession (Participant 2).  
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Participant 3 liked how the show sheds light on black women in medicine. “These 

women are in medicine, and everyone has a role as themselves.” She said she also likes 

how the cast breaks stereotypes. “Normally women stay at home and take care of their 

husbands, but now there’s a role for black women in medicine,” she said. 

While Married to Medicine has its positives, the show also has its negative 

aspects according to the focus group. Participant 1 said the women are “too old” for some 

of the conflicts that take place. “For them to be as old as they are, I feel like they can 

handle their problems with each other a lot better,” she said. Participant 2 said she does 

not enjoy the “cattiness” the women display on the show. She also doesn’t like how the 

show “glorifies” infidelity and how some of the women don’t hold themselves 

accountable for their negative actions. Participant 3 said she also thinks the “cattiness” 

adds a negative tone to the show, often overshadowing the positive images the show is 

supposed to be based on. 

When asked how this show made the participants want to ask on positive 

behavioral outcomes, they all said that the fact that all of the women are associated with 

the medical field in some way and are educated made them want to accomplish more in 

their careers and in school. This made them feel that even though the show shows some 

negative images, the positions that the ladies were in made them feel feel that they were 

role models, because all of them agreed and felt that black women aren’t seen in this light 

as much as they should be. 

A commonality among this focus group participants and the other two focus 

groups was that they were motivated to imitate more positive behaviors after watching 

the cast members act negatively a lot on the show. Participant 2 said while watching the 
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show, she studies possible triggers that set most of the women off, and admitted at some 

point, she can be the considered as “the friend that’s acting up and going off,” so it 

consciously puts her in a headspace of what and what not to do. Participant 1 said the cast 

members show her how she shouldn’t act.  

Although the focus group members have discovered how they don’t want to be 

portrayed by watching Married to Medicine, they also admitted to the show influencing 

their behavior the more they watched it. For example, Participant 3 said “at times when 

you see yourself in a familiar situation as them, you’ll tend to act negatively, or you’ll 

find another way to throw shade.”  

According to two out of three members of the focus group, the most impactful 

character seems to be Dr. Jacqueline Walters, also known as Dr. Jackie. Participant 1 

considered Dr. Jackie to be the “peacemaker” of the cast members, and a woman that has 

a “humble” and “sweet” persona. Participant 2 also mentioned how Dr. Jackie is a breast 

cancer survivor and shares that part of her life on the show often. Participant 3 felt that 

Dr. Heavenly is the most impactful character because of her work in dentistry and her 

stand-up attitude and advocacy when it comes to black women in dentistry.  

Participant 2 felt that although she admires Dr. Jackie, she identifies with Toya, 

the wife of Dr. Eugene, because of her shopping addiction, but lack of financial stability. 

Participant 3 identifies with Dr. Heavenly because of her desire to be a dentist one day. 

Participant 1 didn’t feel she identified with any of the cast members. 

Participant 2 said a common thread that connects them with these women is their 

African American heritage and background of being educated women. She also agreed 

that there are situations that you see in this show that she and other people have witnessed 
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within their own families, such as infidelity, and girl fights. Participant 3 said that even 

though they are professional women, they also support each other in their endeavors and 

have a friendship outside of medicine, which is something she can identify with. This 

focus group found Married to Medicine to be a more relatable show in comparison to 

other reality television shows. Participant 3 expressed that the women being black and in 

the medical field was enough to make her want to watch the show due to her own career 

aspirations. 

When asked what they hope to gain before watching the show every week, all 

participants hoped to gain what they didn’t get from the previous episodes, as well as 

what they saw in the previews.  

When asked what made them want to watch the shows, participants 1 and 3 said 

the fact that the women are doctors and have families excites her, because she wants to 

become a doctor one day.  Participant 2 said she doesn’t agree with the negative 

portrayals that the show displays, but she likes to watch it. 

Participant 3 said she feels Married to Medicine sometimes does accurately 

represent today’s black woman, but she doesn’t always feel that way. She said: 

It’s funny how they’re catty and petty with one another, but for them to be as old 

and as petty as they are, it’s sometimes unnecessary. In our age, we like seeing 

stuff that unnecessary. In the medical and professional aspect, yes, I can identify, 

but in the sense that they are very petty sometimes and have nasty attitudes, it 

wouldn’t be something that I would want to be portrayed as being a black woman 

in medicine (Participant 3). 



36 

 

When asked what satisfaction they get from watching the shows, all participants 

said they enjoy seeing the women interact, however, sometimes it can be a lot when the 

women go back and forth. Overall, the participants feel the women on the show are 

relatable, but not the best representation of black culture and black women as a whole due 

to a lot of the negative portrayals. 
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CHAPTER VI 

Conclusion 

Overall, what I learned from this research was that the African American college 

students at Prairie View A&M University between the ages of 18 and 25 that participated 

in the focus groups were for the most part entertained with reality television shows that 

are associated with black culture and reality television shows that show African 

Americans in leading rolls, such as Love & Hip Hop, Real Housewives of Atlanta, and 

Married to Medicine, however, by evaluating the focus group responses, they would like 

to see more positive interaction and will support these shows even more if more positive 

images were shown every week that shed light on the positive aspect of black culture 

even more and capitalize more on the business, entrepreneurship, professional, and talent 

aspect of reality television that is centered around African American characters, because 

they feel that those improvements would show the black experience in a more accurate 

way. 

A commonality that should be addressed is most people in the focus groups said 

that by watching the cast members in these shows, they were more aware of what 

behavior they felt they shouldn’t portray when in similar situations that may cause 

conflict between other people as opposed to having the desire to actually imitate that 

behavior.  

There seemed to be a better response about the show Married to Medicine, 

because the show focuses on positive images of black women in medicine, and black 

women that support their spouses who work in the medical field. Although the women do 

have their drama and disagreements publicized on the show, there are also very positive 
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things the women do that black audience members enjoy, such as breast cancer awareness 

and being the glue that holds their family together. The women also received positive 

feedback from being a group that often holds their cast members accountable for negative 

actions. Even though this focus group didn't necessarily enjoy the drama aspect of the 

show due to the fact that they didn't want other people to view African Americans in a 

negative light, they did like that African Americans were shown in leading roles, like 

doctors and dentists. 

Focus group members that evaluated Love & Hip Hop New York seemed to have a 

positive response to the messages that pertained to people being confident in themselves 

and building their brand on the reality television platform, however, responses also 

indicated that focus group members wished those positive images weren't so 

overshadowed by fighting, gossip and other drama associated with the show, even though 

it is entertaining. Two of the three focus group members said they would enjoy the shows 

even more if there were more positive images and scenes than negative images and 

scenes. 

Focus group members that evaluated RHOA overall felt that drama and negativity, 

such as fighting, gossip and other situations the cast members experience, overshadowed 

positive images like Phaedra Parks being a lawyer, Cynthia Bailey owning a modeling 

agency, Kenya Moore being the former Miss America, Porsha Williams owning her own 

hairline and Kandi Burruss being a successful businesswoman and songwriter/artist. 

Focus group members also suggested the drama and negativity be minimized in order for 

others to accurately interpret the "black experience" and for them to actually see a better 

representation of themselves within these shows. 
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While all the shows are entertaining to all people within the focus groups, they 

would be more satisfied by seeing less scripted scenes that show negativity and more 

images that show positivity. By altering these things, black audience members and 

viewers would perhaps be able to have more satisfaction watching these shows and 

connect more to the cast members. They would also possibly be more accepting of what 

is being associated with the black experience and black culture while viewing these 

shows. 

Limitations 

A limitation that was considered was the age group that was chosen. There are 

older people who actually watch all of the shows that were chosen, especially Real 

Housewives and Married to Medicine. Although this is true, it was also taken into 

consideration that younger audiences are can be more impressionable when being 

exposed to different media content.  

Rabiee comments that qualitative research, especially focus group interviews, can 

generate large amounts of data, which can overwhelm both novice and experienced 

researchers. Furthermore, data analyses can consists of a number of stages, like 

categorizing, examining, and recombining data (Rabiee, 2004, p. 657). In order to 

possibly manage the data better, one could possibly use a survey instead of a focus group 

while possibly risking the chance of not gaining other impactful and insightful 

information that may be helpful for further research, or further research could include 

both a survey and a focus group based on the same participants that are involved in both 

of those methods.  
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Another limitation that was considered is the fact that the focus is on African 

American college-aged students. Although the intention was to view African Americans’ 

perceptions of themselves while watching reality television as well as how it can impact 

their behavior, people from all backgrounds watch these shows and can be influenced by 

black culture as well, however, the intention was to evaluate how African Americans are 

affected by the images that are overall presented to them by people who look like them. 

By observing only three shows associated with black culture and African 

Americans in reality television, one might argue that a more accurate assessment can’t be 

made based off of these three shows. A suggestion for future research and studies could 

include other shows associated with black culture, or more focus groups can be included 

in the focus groups other than the three mentioned.  

Another limitation considered was the convenience sample, the method used to 

recruit participants in this research. The findings in this study can’t be generalized to an 

entire population since random sampling was not used to conduct this research. For future 

studies, random sampling could be used to form these generalizations. 
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APPENDIX 

Focus Group Interview Questions 

How often have you watched at least three of these shows? 

What are some positive things you like about the shows?  

What are some negative things that you don’t like about the shows?  

How did this show make you want to act on a positive behavioral outcomes? 

How did this show influence potential negative behavioral outcomes? 

Who are the most impactful characters?  

What character(s) can you identify with the most?  

What are some things in the show that you can connect to?   

What makes you want to watch these shows? 

What satisfaction do you get from watching these shows? 

Do you feel that most of these shows accurately represent you? 

What do you hope to gain before watching these shows? 

What do you typically gain in all actuality after watching these shows? 

What would make you want to watch these shows more? 
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